Game Description

The Big Mac Life Cycle

· Overview

· The Big Mac Life Cycle is an Alternate Reality Game (ARG) which sends participants on specific missions (pertaining to the Big Mac and where it comes from) to document what they experience. In the end, all this documentation is compiled into a reality show/documentary to be aired via MTV and its media venues in hopes of revealing important social issues, generating awareness of these issue, motivating people to act, and driving people to join MTV’s Think Portal.

· Description

· Taking its inspiration from the movie The Game (starring Michael Douglas), and the article “Why I Love Bees” by Jane McGonigal (discussing the ARG created to release the new Halo game), this ARG works backwards to lead players to something they would never suspect – the Big Mac. From the very beginning, players don’t know that the game even involves a Big Mac. All they know is that they have been asked to participate, follow clues, go on missions, and document (via video and still photos) what they see and experience along the way.

· The game begins at the very bottom level – sending players to visit farms, processing plants, packaging plants, chemical facilities, to meet workers, truck drivers, researchers, scientists, or what seem to be just everyday people. Little do players know that all these things somehow relate to the Big Mac. 

· Much of what players see and experience during their journey is staged (in terms of actors and how they interact with the players) in order to set players up to follow interesting leads and go down thought-provoking paths while they’re documenting. Just like in the movie The Game, after a while the players won’t be able to really distinguish between reality and the game. It all just becomes a crazy adventure, a wild goose chase as they track down other players to pass on clues/leads. (This documenting format follows closely to the style used in the recent movie Cloverfield).

· Players work both singularly in their own areas around the nation (or globe…depending on the scale of the game) and also collectively in a “pass-the-torch” sort of fashion where eventually their findings and experiences lead them to other players to pass on their information and keep the game going.

· As the game plays out, players will be exposed to all sorts of issues surrounding the Big Mac…from where and how the ingredients are cultivated (issues surrounding labor, chemicals used for growing, etc…) to how they are processed, packaged and shipped (more issues involving chemicals used, health concerns, environmental issues, etc…) to how they are marketed to the consumer (ambiguous advertising, incomplete info on their website, etc…). In the end, it all boils down to one player who is led to a McDonald’s and immediately can see how everything pieces together to expose how the Big Mac plays such a huge part in our society on so many levels. Nobody knows the game even involves a Big Mac until the very end when everything falls into place.

· After the game, all the footage taken by all the players is compiled and made into a documentary (or sort of reality show format) to be aired either directly through MTV on television or through the Think Portal. This documentary serves as not only a way to get people motivated about many issues that they can act on through Think, but also works on an entertaining level to generate attention, curiosity, and let people know that social issues are likely to be found where they least expect. In presenting these issues in such a way, people will hopefully come to understand that social issues aren’t always huge, heavy things that they must be committed to constantly tackling in some big way (which is often why social work and volunteering can seem like deterrents to some people), but that social issues can also be addressed in a fun and interesting way and let people see that they can work on a very simple, grassroots level to help achieve something great.

· Additional Notes

· As a way to set the stage for the game, one idea is to put the game into a particular context such as having the players act as people in the ‘future’ who are trying to complete the work of a group that came before them who was also trying to uncover/reveal the same issues surrounding the Big Mac. In doing this, it can help demonstrate the way the Big Mac (and everything that goes into it) has affected our society, economy, and health over time and how the life of the Big Mac panned out during important events in our history.

· While the game is going on, it is our hope to utilize other MTV components as a means of generating a large audience who will follow how the game plays out. As the game is played, we’d like to post video snippets of players’ footage on the Think Portal as a way to get more people to join and follow these issues. Other resources on the Think Portal can help support the issues being touched upon during the game. We’d also like to use programming such as MTV News and TRL to drop clues about what is going on in the game as a way to get people curious as to what is happening and as a means of distributing information and clues to the players of the game.

· To support the game, blog sites will be created along with other means of information-sharing to get people to follow along, support the cause, generate discussion, and see what happens…much like the huge phenomenon surrounding loyal viewers of the TV show LOST.

· What is the big motivation that will make people want to play the game to begin with? Simple! We tell them that it’s an opportunity to be reality stars on something that is aired on MTV! Everyone wants a chance for adventure and fame!

